


SETTING A SELLING STAGE 
THROUGH EFFECTIVE LIGHTING 





• Current Lighting Use in Retail 

• Industry Metrics to measure Lighting and 
Energy Savings 

• Factors in Lighting Design 

• How does this apply to a Selling Stage? 

• Future Lighting Use in Retail 



Current Lighting Use in Retail  

• General Ambient Lighting 

– Fluorescent Strip 

– Recessed Lighting 

• Accent Lighting on Displays 

– HID- High Intensity Discharge 

– LED 

 









Sales = Customer Perception 



Industry Metrics 

• Efficacy 

– Lumen/Watt 

– Candela Output 



Factors in Lighting Design 

• Footcandles 

• CRI / Kelvin 

• Measurable vs. Perceived Light 





CRI 96 CRI 65 

Color Rendering Index 



Color Rendering Index 





















The Selling Stage 

• Varying Light Levels (Footcandles) 

• CRI / Kelvin 













Source: National Action Plan for Energy Effi ciency (2008). Sector Collaborative on Energy Effi ciency Accomplishments and Next Steps.  
ICF International. <www.epa.gov/eeactionplan>  



Source: National Action Plan for Energy Effi ciency (2008). Sector Collaborative on Energy Effi ciency Accomplishments and Next Steps.  
ICF International. <www.epa.gov/eeactionplan>  



Pros/Cons of Alternative Light Sources 

• General Ambient Lighting 

– LED Tubes versus Fluorescent Tubes 

• Accent Lighting on Displays 

– LED versus Metal Halide 

– Plasma versus LED 



Future Lighting Use in Retail  

• General Ambient Lighting 

– Fluorescent Strip 

– Recessed Lighting 

• Accent Lighting on Displays 

– LED 

– Plasma 

 



 


