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Into Your Company 
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Loblaw Companies Limited and 
Sustainable Seafood 

Bob Chant – Senior Vice President, Corporate Affairs and 
Communication 
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Loblaw Companies Limited Overview 
 Canada’s largest food distributor (CDN $31 

billion in 2012 sales) 

 Plus, leading provider of: 
 Drugstore 
 General merchandise 
 Financial products & services 

 One of Canada’s largest private sector 
employers 

 Named to list of Canada’s Top 100 
Employers 

 Ranked Canada’s top Company for  
Corporate Social Responsibility (Globe and 
Mail 2010) 

 Canada’s leading Graduate Program (hiring 
1000 graduate students) 

 Top Consumer Brands 
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Our Company Purpose:   
Helping Canadians Live Life Well 

Respect the environment 

The Way We Do Business with 5 Pillars of 
Corporate Social Responsibility: 

Source with integrity 

Be a great place to work 

Make a positive difference 
in our community 

Reflect our nation’s diversity 
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Commitment 
 
 
 
“Until one is committed, there is 
always hesitancy.” 
 
Johann Wolfgang Von Goethe 
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Our Sustainable Seafood Commitment 

In 2009, we made a commitment to source 100% 
of the seafood we sell in our stores from 
sustainable sources by the end of 2013   
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Our Partners and Key Initial Steps 

Key Partnerships 

 
Vendor Questionnaire 
 

Species At Risk 

Decision Tree and 
Certification 

Dr. Hutchings,  
Dalhousie University 

http://www.google.ca/imgres?imgurl=http://upload.wikimedia.org/wikipedia/en/2/24/WWF_logo.svg&imgrefurl=http://en.wikipedia.org/wiki/File:WWF_logo.svg&usg=__gs3wWqaLNr5LDOswaGVZQIctxP8=&h=390&w=263&sz=8&hl=en&start=3&zoom=1&tbnid=vfRUtH2EB7SScM:&tbnh=123&tbnw=83&ei=fh3zT-iMHKKX0QHL2LTiCQ&prev=/search?q=wwf&um=1&hl=en&gbv=2&tbm=isch&um=1&itbs=1
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Seafood Sourcing Decision Tree 
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Just Some of Our Key Achievements 

100% of Wild-Caught control label products will be sustainably sourced where a 
certified source for that species is available.  First in Canada to offer certified Pet 
Food (President’s Choice and no name). 

Fresh seafood counters will be MSC/ASC certified in ‘13 (corporate stores) . 
Widest variety of MSC certified seafood in Canada  

First North American Retailer to launch Aquaculture Stewardship Council 
(ASC) certified tilapia.  More to come – Basa in ‘13 
 

First North American annual promotional campaign for MSC certified sustainable 
seafood called “Oceans for Tomorrow”. 
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What We’ve Learned - Our Sustainable Seafood 
Execution Framework 

• Through associations and engagement with partners, have a 
pulse on key issues 

• With the right NGO partners, research the right way forward Monitor 
• Make a strong commitment of intent - 
• Ensure commitment starts from the top Commit 
• Partnerships with like minded NGOs like WWF, Scientific 

Advisors, Government, Customers and Shareholders will 
drive a broadly accepted solution 

• Transparency is imperative, set the right cadence 
Engage 

• Understand the business and the solution – identify and 
engage the impacted stakeholders 

• Detailed project management is necessary to drive 
momentum and problem solve 

Implement 
• Customers vote with their wallet, it is important to 

communicate the change to demonstrate differentiation and 
leadership 

• Allow customers to make an informed decision 
Market It 
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Source with Integrity 

Sourcing 

Production 

Packaging 

Transportation 

Retailing 

Home 

Product Life 
Cycle 

• Food Waste 
• Recycling  

• Zero Waste 
• Carbon Footprint 
• Water Footprint 
• Water Stewardship 
• 3R’s 

• Local Sourcing & Traceability 
• Deforestation 
• Water & Carbon Footprint 
• Sustainable Seafood 

• Animal Welfare 
• Carbon and Water Footprint 
• Health, Organic, Additives 
• Fair Trade/Social Issues 

• 3R’s 
• Certification  

• Carbon Footprint 
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Next Steps 
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For additional information  

 loblaw.ca/csr 
 loblaw.ca/seafood 
 oceansfortomorrow.ca 
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