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What is Forest 
Certification?  

• A voluntary process to manage forest lands and 
promote sustainable forest management through 
principles, criteria and objectives consistent with 
government processes around the world 
 

• Began in the 1990s in response to concerns about 
logging practices and forest conversion, especially in 
tropical regions 
 

• Today there are more than 50 different standards 
worldwide 



Market Demand 

Solid Wood 

Catalogues/Magazines 

Office Supply 

Retailers/Brands 

Green Building 
Governments 

http://www.officemax.com/
http://www.google.com/url?sa=i&source=images&cd=&cad=rja&docid=vdZCLeEtQwVc0M&tbnid=9Ze48oAEiyhHSM:&ved=0CAgQjRwwAA&url=http://www.seeklogo.com/p-g-logo-105020.html&ei=5UzpUd6QEMPuiQLe84C4Bg&psig=AFQjCNGr91vvv4uSjVf-vIg51FRKOnzYvA&ust=1374330469357902


Consumer Product 
Initiatives  



Credible Forest Certification  

• Governance 
– Equal representation from environmental, economic, and 

social interests 

• Forest Standard 
– Rigorous standard, developed by experts, reviewed every 

5 years 

• Accreditation/Certification 
–  Third-party, fully independent, accredited certification 

bodies 

• Chain of Custody/Labeling 
– Transparent claims 

 
5 



Multiple Standards Improve All 
Forest Certification Programs 

 



10% of the World’s Forests 
are Certified 

December 31, 2012 



20% of the US Timberlands 
are Certified 

December 31, 2012 



Global Context 

9 

31 Standards 

28 Standards 

Russia 

U.S. 

Brazil 



• As the single largest forest certification standard in the 
world, SFI is committed to promoting responsible forestry 
and buying decisions in North America and the world 

• SFI is grounded in science, research and regional expertise 
to promote responsible forest management 

• A registered nonprofit, governed by a three-chamber board 

• More than 2,500 organizations involved in the SFI program 



SFI Board of Directors 

Larry Selzer (CHAIR) 
President and CEO 
The Conservation Fund 
 
Tom Franklin 
Senior Vice-President 
Theodore Roosevelt Conservation 
Partnership 
 
Roger Sedjo, Ph.D. 
Senior Fellow 
Resources for the Future 
 
George Finney, Ph.D.  
President 
Bird Studies Canada 
 
John Hagan, Ph.D. 
President 
Manomet Center for Conservation 
Sciences 
 
Gregory Siekaniec  
President and CEO 
Ducks Unlimited Canada 

Richard W. (Dick) Brinker, Ph.D. 
(SECRETARY-TREASURER) 
Dean Emeritus 
School of Forestry and Wildlife  
Sciences, Auburn University 
 
Steven W. Koehn 
Director/State Forester 
Maryland Forest Service 
 
Charles Tattersall (Tat) Smith Jr., 
Ph.D. 
Professor 
Faculty of Forestry, University of 
Toronto 
 
Dr. Skeet Burris 
Family Forest Owner 
Cypress Bay Plantation 
 
Mark Rodgers 
COO 
Habitat for Humanity Canada 
 
Open Seat 

 

Craig Blair (VICE CHAIR) 
President and CEO 
Resource Management Service LLC 
 
John Crowe 
Chairman and CEO 
Buckeye Technologies Inc. 
 
Daniel Christensen 
CEO 
Hancock Natural Resource Group 
 
Henry Ketcham 
Chairman, President and CEO 
West Fraser Timber Co. Ltd. 
 
Robert Luoto  (IMMEDIATE PAST CHAIR) 
Representing Loggers and the American Loggers Council  
 
David Walkem 
Chief , Cooks Fery Indian Band 
President, Stuwix Resource Joint Venture 



SFI 2010-2014 Standard 

12 

• 14 Principles 

• 20 Objectives 

• 38 Performance Measures 

• 115 Indicators 

 

• SFI Standard covers environmental 
and social issues at the forest 
management unit, as well as sourcing 
of non-certified forest content 



SFI Certified Land in North 
America 

67 million ac 

175 million ac  



SFI’s Unique and Proactive 
Fiber Sourcing Program  

• SFI was developed with landowner 
patterns  
in mind 
– 60% of the fiber in U.S. comes from family forest 

landowners 
– 30% of the fiber in Eastern Canada comes from  

small woodlots 
 

• Fiber Sourcing Requirements. 
– Landowner outreach to promote sustainable 

forestry 
– Logger training (over 100,000 trained since 1995) 
– Support for forest research ($1 billion since 1995) 
– Best Management Practices to Protect Water 

Quality 
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SFI Chain of Custody 



SFI Forest PartnersSM 

Program  

Presenter
Presentation Notes
Founding Partners
Time Inc.
National Geographic
Macmillan
Pearson
Additional partners being sought
Goals
5 million acres by end of 2014
10 million acres by end of 2017
Mills certified to SFI FS or CoC
Begin in U.S. South




Maine Pilot Project 

• Coordinated audits for cost effectiveness 

• Good synergies found with pre-assessment meetings, and timing of 
audits back to back 

• Total project certified about 1.5 million acres 

 

Phase I 

 

620,000 acres under SFI 
100,000 acres under ATFS 

Phase II 

 

780,000 acres under SFI 

http://www.time.com/time/
http://www.newpagecorp.com/wps/portal/!ut/p/c1/04_SB8K8xLLM9MSSzPy8xBz9CP0os3gDCyNfXx8XLwNXAwtPS2cgNoAC_XCQDkwVpsZwFRB5HMDRQN_PIz83Vb8gOzvN0VFREQAfvNCa/dl2/d1/L2dJQSEvUUt3QS9ZQnB3LzZfMDgyTU1MREowRTA4STlDOEk5MDAwMDAwMDA!/
http://www.time.com/time/


SFI Forest PartnersSM 
Program 

 
Through SFI Forest PartnersSM Program, SFI is 
partnering with market leaders to help provide the 
resources needed for more manufacturers and 
landowners to certify their lands and operations – 
and fuel the growth of forest certification and 
responsible sourcing of forest products. Together, 
our collective efforts will keep our forests healthy and 
our forest communities strong. 



SFI Forest Partners Program 
Goals & Objectives 

• Build on experiences of the Maine Pilot Project  
• Grow the certified forestland base  
• Facilitate the uptake of fiber from certified 

forestlands through the supply chain 
 

5 million 
acres 

End of 2014 

10 million 
acres 

End of 2017 

Presenter
Presentation Notes
Obj. 1: Build on experiences of the Maine Pilot Project by continuing to find innovative approaches to group and coordinate certification for smaller and medium sized forest ownerships, seeking opportunities for collaboration, cost effectiveness, and incentives for certification.
Obj. 2: Grow the certified forestland base across in U.S. and Canada beginning in the U.S. South, all of which will be recognized by PEFC.
Obj. 3: Facilitate the uptake of fiber from certified forestlands through the supply chain to buyers of forest products by increasing chain of custody certification of small and medium sized mills in those states, and to influence responsible forestry beyond those lands through fiber sourcing certification.




Primary Focus States and 
Projects 

SC 

VA 
NC 

GA AL 

MO 

LA 
FL 

Presenter
Presentation Notes
Target the Southeast as a starting point – possible in the future for CDN and else where in the US



Why SFI is a Great Fit for the 
Forest Partners Program 

• Supporting domestic jobs, fiber and communities 
 

• Supporting conservation work, research, and logger/forester 
training and education  
 

• Avoiding risk of illegal logging, deforestation, global forestry 
concerns….buy SFI, buy domestic, buy North America 
 

• International markets are increasingly seeking low risk fiber 
 

• Recycled products are not the only responsible paper products. 
 

• Third-party certification assures that choosing fiber from well-
managed North American forests keeps our forests healthy and 
our rural communities strong. 
 



Why Join as a SFI Forest 
Partner? 

• SFI Forest PartnersSM Program brings together forest 
landowners, manufacturers, customers, and government 
agencies across the U.S. 
 

• Shows landowners and mill operators the direct 
connection to the customer. 
 

• Helps corporations deliver on their procurement policies 
(certified forest content/certified sourcing) 
 

• Gives customers/buyers an active role to claim and first 
hand knowledge of forest certification – moving beyond 
just a paper policy, and putting words to action. 



Get the Facts About SFI 
Get The Facts  
www.sfiprogram.org/facts 
• Resource for anyone with questions  

about forest certification or SFI that  
explains: 
– Values SFI Program is grounded in 
– Importance of promoting  

responsible  
forest management 

– Helps consumers make  
informed purchasing  
decisions 

• Three key focus areas: 
– Independence & Inclusion 
– Rigorous 3rd Party Audits 
– Understanding Eco Labels 







National Geographic Society 
An SFI Forest Partner 

Hans Wegner 
Chief Sustainability Officer 



Why We Joined Forest Partners 

1. We are forest product users 

2. Concern about climate change 

3. Concern about deforestation 

4. Need for more certified forest—world wide 



1. We Are a Forest Product User 

NGM — 5,000,000 / month 
Traveler — 700,000 / 8 x year 
Kids — 1,300,000 / 10 x year 
Little Kids — 420,000 / 6 x year 
Books — 300 titles / year 
Catalogs — 
Direct Mail — 



1. We Are a Forest Product User 

 Policy: No old growth; no illegal source; BFMP 

 Started specifying certified fiber content in 2009 

 Today – 100% PEFC certified fiber 
– All Magazines 

– All Catalogs 

 Next – Direct Mail 



2. Concern About Climate Change 

 2007 NGS made a commitment to 
become a carbon-neutral company 
 
 Healthy forests are part of the solution 



2. Concern About Climate Change 

 Green Initiative started in 2007 
 Vision: 

The National Geographic Society should be a leader in 
environmentally sustainable practices, doing all it can 
reasonably do to “walk the talk” and thereby have 
credibility in communicating the message to others. 

 

Walk the Talk! 



2. Concern About Climate Change 

Goals: 

– Carbon Neutrality 

– Zero waste to landfill 



2. Concern About Climate Change 

NGS has: 
– Calculated our total carbon footprint – 2007 
– Certified its building complex Energy Star compliant – 2007 
– Wind-powered (RECs) its complex – 2008 
– Certified our building LEED-EB Gold – 2009 
– Achieved carbon-neutral complex – 2009 
– Committed the Society to TBL accountability – 2012 
– Update our carbon footprint – annually 



NGS GHG Inventory by Source 
Stationary 

Combustion Sources 
1% 

Mobile Combustion 
Sources 

0% 
Refrigeration / AC 

Equip. Use 
0% 

Purchased and Used 
Electricity 

5% 
Purchased and Used 

Steam 
0% 

Business Travel 
7% 

Digital Media 
15% 

Travel Agency 
7% 

National Geographic 
Magazine 

37% 

Other Magazines 
8% 

Direct Mail 
15% 

Books 
5% 

Total: 139,000 MT 
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Annual Water Usage at NGS HQ 

17th st M St Total

18% 
35.8% 
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3. Concern About Global Deforestation 

Deforestation Facts 
 50% of world’s forest lost since 1850 
 Tropical forests continue to decline 1.8 - 2.0% year 
 Sequestration loss causes 20% of climate change 
 Concerns 

– Resource use not sustainable 
– Climate change threat 
– Conversion of land to alternate uses 



3. Concern About Global Deforestation 

Certification is one answer 
– Certified forests are replanted 
– Certified forests are not converted to 

alternate uses 
– Certification assures the buyers they are not 

contributing to deforestation 



 Who Certifies? 

 FSC–1994 

 SFI–     '' 

 CSA–   '’ 

 ATFS–  

 PEFC-umbrella–1999 

 Which is best? 



 World Picture 

Worldwide   10% 
 NA    30% 

 EU    50% 

 Asia     .2% 

 LA     .2% 

10% Certified 



What is Forest Certification 

 Assessment of the forest 
– Inventory of tree stand 
– Identify:  

• Unique ecosystems  
• Endangered flora and fauna  
• Riparian zones and vernal pools  
• Impact on indigenous people 

– Establishes management regimen 
– Creates harvesting plan 
– Requires reforestation of harvested land 

 



 Paper-Sustainability Challenge 

 Is it made from legal wood? 

 Are forests being converted? 

 Is it made from endangered species? 

 Lacey Act 

 NGS has been challenged. 

 International partners issue 

 



Certification Challenge 

 Where is the supply to meet demand? 
 It is not enough for us to specify 
 We must all work to get more forest 

certified 
 NGS 

– 800,000 acres in Maine – 2011 
– Joined Forest Partners – 2012 



Why Forest Partners? 

1. Target goal of 10,000,000 areas by 2017 
2. Need to help fund the initial audit certification. 

It is costly 
3. We cannot just demand certified fiber—we 

have to help create supply 
4. We want to be sure we can get 100% 

certified fiber tomorrow 



Why Forest Partners? 

Because  
 SFI has a goal – 10 million acres 
 SFI is working aggressively to recruit forest 

owners 
 SFI is focused on 7 southeastern states 
 We want to do our part 



We need to grow and certify more forest  

 Pressure from forest product users 
 Increased public awareness 
 Competition for certified fiber as a fuel (wood 

pellets) 
 Climate change imperative 



With pressure for more certification 

 We must all do our part to make it happen 
 We at NGS have decided to do our part 

 
I hope that you will join us in this effort 



Thank you 



Sustainable Forest Challenge 
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