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House Senate

Responding to constituent communications is a high 
priority in my office. 

Strongly Agree Agree
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Made it easier for
constituents to become

involved in the public
policy process.

Made Members/Senators
more accountable to

constituents.

Increased constituents’ 
understanding of what 
goes on in Washington. 

Email and the Internet Have . . . 

Agree Disagree



Survey Question 

 “If your Member/Senator has not already arrived 
at a firm decision on an issue, how much 
influence might the following advocacy strategies 
directed to the Washington office have on 
his/her decision?” 
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Form Faxes

Comments on Social Media Sites

Postcards

Form Email Messages

Form Postal Letters

Individualized Faxes

News Editorial

Visit From a Lobbyist

Telephone Town Hall Comments

Phone Calls

Individualized Email Messages

Individualized Postal Letters

Contact From Constituents' Reps.

In-Person Visits from Constituents

A Lot of Positive Influence Some Influence

96% 

90% 

88% 

86% 

85% 

82% 

75% 

70% 

54% 

51% 

45% 

42% 

30% 

97% 



“A lot of influence” 
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Lobbyist Visit

In-Person Visit from Constituent 46% 

8% 



0% 20% 40% 60% 80% 100%

Personal story related to the bill or issue

Constituent’s reasons for 
supporting/opposing the bill or issue 

Information about the impact the bill would
have on the district

Message Includes… 

Helpful Very Helpful

77% 

74% 

48% 



Survey Question 

 “In your opinion, how important are the 
following for understanding constituents' 
views and opinions?” 
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Member/Senator's blog

YouTube

Twitter

Online town hall meetings

Online surveys/polls

Identical form communications

Facebook

Paper surveys/polls

Telephone town hall meetings

District/state office hours

In person town hall meetings

Personalized messages from constituents

Attending events in the district/state

Very Important Somewhat Important
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