
REGISTRATION FORM

For more information call 202.220.0808 or visit www.fmi.org/sustainability/.   •    Registration Deadline: June 2, 2008

REGISTRATION FEES:

FOR ADDITIONAL INFORMATION AND ONGOING UPDATES, 
VISIT THE FMI WEB SITE AT: WWW.FMI.ORG/EVENTS/

JUNE 16–18, 2008    MINNEAPOLIS, MN

MEMBER REGISTRATION
Early Bird Registration Fee  (prior to 4/15/08) $700 per person $650 for 3 or more

Registration Fee  (after 4/15/08) $800 per person $750 for 3 or more

ASSOCIATE MEMBER REGISTRATION $1,125 per person

NON-MEMBER REGISTRATION $1,350 per person

REGISTRATION INFORMATION (duplicate form for additional registrants) For registration questions contact Tiffine Hutchins at thutchins@fmi.org or 202.220.0808.

Company (parent company if applicable)

CONFIRM TO: (if different than registrant)

Mailing Address

City

Name

Email Phone Fax
(required for confirmation)

Email Phone Fax
(required for confirmation)

Mr. Ms. Title

State/Province Zip/Postal Code Country

Name Company

Mailing Address

City State/Province Zip/Postal Code Country

Early Bird registration deadline date: APRIL 15, 2008. All registrations received after 
4/15/08 will be processed at the regular registration fee. (To receive a group discount for 
retailers/wholesalers, registrants must be from the same member company.)

Conference Registration must be submitted no later than Monday, June 2, 2008.
All registrations after this date must be submitted on-site.

CANCELLATION: Notify the registrar in writing by email to 
thutchins@fmi.org or fax 202.220.0830 by May 2, 2008. Cancellations are subject to a 
$75 processing fee. After May 2, 2008 there will be no refunds. All refund requests will 
be processed after July 2, 2008. Substitutions may be made at any time without penalty.

CONFIRMATION: A confirmation letter will be emailed to the address 
provided within 7 business days of receipt of registration form with payment.

In general, Treasury Regulation 1.162-5 permits an income tax deduction for 
educational expenses undertaken to maintain and improve professional skills.

Conference registration cut-off date: June 2, 2008. 
Registration after this date must be done on-site.

SPECIAL NEEDS: FMI is committed to participation in its 
programs by persons with disabilities. Please specify if 
you need accommodations.

PAYMENT INFORMATION: Payment in advance is required to 
register for this conference. Walk-in registrations will be accepted only if 
accompanied by company check or credit card payment of the registration fee. 
Sorry, we do not invoice.

    Payment is for this registrant ONLY        Payment is for this registrant and other(s).

CREDIT CARD: Fax this form with credit card information to 202.220.0830
(this is a secure fax). Please charge $_______________ to my

    Visa  Mastercard  American Express

Account # ____________________________ Expiration Date: ___________

Card Holder Name (please print): ___________________________________

Card Holder Signature: __________________________________________

CHECK: Enclosed is my check in the amount of $ __________________

(U.S. funds drawn on a U.S. bank – payable to the Food Marketing Institute.)
Mail check with registration form to:

Food Marketing Institute, Lockbox #758853, P.O. Box 758853, Baltimore, MD 21275-8853

WIRE TRANSFERS: Acceptable in U.S. funds. For assistance with wire transfers 
contact Van Jackson, 202.220.0755.

Please complete the following questions:
1. Who is primarily responsible for sustainability in your company?   
    ________________________________________________________
2. Do you have a formal team of people working on sustainability in your company?    
   YES    NO 
 If yes, list names and titles: ____________________________________
3. What sustainability effort is your company currently implementing? 
 (Check all that apply)

 Energy Star Retailer LEED store development 
 Composting programs  Recycling programs  Fair Trade products 
 Supporting & marketing  Employee wellness programs 

  local farmers/products Community wellness/  
Sustainable supply  health education programs

  initiatives/criteria List others:   
     ________________________________________________________
4.  What is the driver of sustainability in your company:  

Reduce Risk Marketing     Right Thing To Do  Other 
     ________________________________________________________

#015-0763




